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Key sources of information usually use for stock investment

Financial websites

TV

Social media

67%

62%

49%
Incidence of investing 

based on tips obtained 
from social media in the 

past 12 months 

33%

Stock trading apps

44%

Awareness of ramp and dump scams on social media

35%

27%

35%

3%I may have experienced such 
scams myself

Aware of how these scams 
work

Heard of the name but not 
sure what these scams are 

about

Never heard of such scams

Young investors aged 18-29

48%

58%
Female investors

65%

67%

64%

45%

40%

20%

Investment objectives

55%

Young investors 
aged 18-29

Gradual long-term capital growth

Earn stock dividends/interest income

Preserve capital / beat inflation

Short-term trading for quick profits

Enjoy the thrill of investing

The survey data was collected through face-to-face interviews with 1,004 individuals aged 18-69 who have held or traded any financial 
products in the past 12 months to learn about retail investors’ investing attitude and behaviour. The interviews were conducted in May and 
June 2021.


