
Inviting your support for 
Hong Kong Money Month 2021



Investor and Financial Education Council (IFEC) coordinated Hong Kong Money Month (HKMM) for three years. In 2019, 
HKMM was held in the month of March. HKMM 2020 was cancelled due to COVID-19.

Launch ceremony: 160 representatives from the government and supporting stakeholders.

Initiatives: 100+ free initiatives were organised for students, parents, working adults, investors, retirees and vulnerable .
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Background



Financial Management in the Digital Age 
數碼時代的財務管理
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Hong Kong Money Month 2021

• Digital technology is a key part of our daily lives, influencing the way we 
receive information, interact, manage our tasks and our money.

• People are spending more time on social media and conducting various 
activities online such as shopping, banking and investing.  Development in 
this space is rapid and becoming more complex.

• Hong Kong Money Month 2021 will promote Digital Financial Literacy to 
help the public navigate this evolving environment; presenting both the 
opportunities and risks

Together with the regulators and stakeholders, we are looking to 
provide education around the following areas, and more:

• E-transactions (e.g. eWallets and ePayment services like PayMe, 
Alipay, WeChat pay, etc)

• Online financial management (e.g. Virtual banking, InsurTech, MPF 
Online, etc)

• Online investing (e.g. trading platforms, FinTech, 
bitcoin/cryptocurrencies, and associated risks) 

• Digital and social media frauds and scams, cybersecurity best 
practices.

Tentative Theme



Investor and Financial Education Council (IFEC) will continue to coordinate HKMM 2021, and again 
have the support by the Government and the financial regulators.
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Support by Government and financial regulators

Led by

Supported by
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HKMM 2021 Components

HKMM virtual/physical launch 

ceremony organised by IFEC with 

stakeholder and public participation 

(Target to invite Financial Secretary as 

keynote speaker)

Guard Against Online Financial Scams
campaign by IFEC in Jan/Feb with research 
findings from the Digital Financial Services 
Usage Study leading  up to HKMM 2021

Financial education initiatives and 

promotion support by stakeholdersHKMM Campaign – Integrated Marketing 
and Promotions
Media coverage, advertising, social media, 
videos, eDMs by IFEC driving traffic to 
HKMM portal for listing of stakeholder 
initiatives  

Global Money Week 
Global campaign targeting children and 
young people by OECD/INFE



 Run financial education initiatives

 Provide resources to run initiative collaboratively

• Funds from commercial stakeholders to sponsor non-commercial stakeholders

• New content / research / thought leadership related to financial education

• Volunteers / speakers to deliver initiatives

• Venue / channel / platform to deliver initiatives

• Participants to attend / use initiative etc.

 Promote HKMM through channels/networks (employees, service users, customers, 
individual members, followers, partners etc.) for more public participation

 Promote HKMM through channels/networks (regulators > regulatees, industry bodies 
> membership companies) to encourage support for HKMM 
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Support needed from stakeholders HKMM 
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Possible adaptation of theme and initiatives
Stakeholders Possible adaptation of theme and initiatives

Banks • How mobile banking can help manage your finances

Insurance • InsurTech initiatives that retail may experience

Securities industry • Pros and cons of Robo advice, online trading platforms

Credit cards issuers/e-wallets • How to use for on-line payments, security features like 2FA

Government related • Online fraud preventions, online security

NGO • Online consumerism

Regulators • Educate issues on virtual banks (e.g. knowledge, risks, security issues)
• Online insurance, insurance tech
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Examples of stakeholders’ financial education initiatives

Family Variety Show

Commercial Radio Hong Kong & IFEC

Investor Education Seminar

ACCA, CFAI, HKSFA, IFEC & HKU Space

Bank visits for secondary school 
teachers and students
Citibank & Bank of East Asia with schools 

Seminar on Reverse Mortgage and 

Enduring Power of Attorney

Happy Retired, sponsored by Noble 

Apex

Workshop for mentally disabled 
secondary students
The Boys’ & Girls’ Clubs Association 
of Hong Kong

Leaflets for migrant 
domestic workers
Enrich
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Examples of stakeholders’ promotion support



1. Branding: campaign endorsed by the Government and the four financial regulators –
corporate logos shown on HKMM website

2. Exposure: stakeholders’ initiatives promoted through advertising and social media

3. Increase reach: links from HKMM website to stakeholders’ initiatives to increase reach

4. Award recognition: Can use initiatives to apply for Financial Education Champion

5. Corporate Social Responsibility: for employees, customers and community

6. Financial Literacy Strategy Supporting Organisations: comply with Financial Literacy 
Charter principle
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Reasons for stakeholders to support 

https://www.ifec.org.hk/web/en/about-ifec/fls/fec/introduction.page
https://www.ifec.org.hk/common/pdf/fls/financial-literacy-charter-en.pdf


RTHK interviewed St. James’ 
Settlement about their workshop 
for low income groups

All rounded approach to generate media coverage and word of mouth for HKMM and initiatives
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Media exposure for HKMM and initiatives

Research (pre-campaign) 

Event launch 

HKMM activities 

Celebrity word of mouth 
FB: Plastic 

Thing
FB: 杜小喬FB: 辦公室日

報

IG: 麻甩女子組

IG: Agnes
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Examples of IFEC’s promotion for stakeholders

Stakeholder initiatives listing with 
links on HKMM website

Stakeholder branding on HKMM websitePromotion of stakeholder initiatives



Interested?

contact Mr. Vincent Poon 

 2700 6068 vincentpoon@ifec.org.hk
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mailto:vincentpoon@ifec.org.hk

